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Introduction

Barts Cancer Institute, Queen Mary University of
London is a leading research institute within Queen
Mary’s Faculty of Medicine and Dentistry and a
partner in the Cancer Research UK City of London
Centre.

We investigate cancer from every angle — from demystifying its biology to
bringing life-changing cancer therapies to the clinic. Everything we do serves our
ultimate goal: to create a future where no one lives in fear of cancer.

Founded in 2004, we are a modern institute built on more than nine centuries of
medical practice and education. Our longstanding relationship with Barts
Health NHS Trust gives us access to one of the world’s most diverse cancer
patient populations, enabling us to identify clinical needs, study cancer in all its
complexity, address gaps in representation, and design studies with global
impact.

Under the leadership of our Director, Professor Nitzan Rosenfeld, and our
Executive Board, we conduct fundamental research into the mechanisms of
cancer initiation, evolution and behaviour, with a strong focus on translating
discoveries from lab bench to bedside.

Our Mission

We investigate cancer from every angle -
from demystifying its biology to bringing
life-changing cancer therapies to the clinic.

Our Vision
To create a future where no one lives in fear of cancer.

Our Tagline
Driving Discoveries for Tomorrow’s Cancer Care.




How to credit us

The guidance in this section can help you talk about
Barts Cancer Institute, Queen Mary University of
London in a clear, consistent and on-brand way.

e This guidance should be used alongside Queen Mary’s tone of voice guidance.

» Refer to the Cancer Research UK style guide for detailed guidance on style

and tone of voice for discussing cancer.

How we refer to ourselves: University and Institute

When referring to Barts Cancer Institute, Queen Mary University of London in
written or verbal external communications, always use the full University and
Institute name: Barts Cancer Institute, Queen Mary University of London

e Thereis no ‘The’ before Barts Cancer Institute (unless needed for
grammatical sense)

* Thereis no apostrophe in ‘Barts’

e Thereis no comma in ‘Queen Mary University of London’

Researcher affiliations
Researcher affiliations should be formatted as follows:

Articles

Dr XXXX, Job Title at Barts Cancer Institute, Queen Mary University of London

e.g. “These new findings will lead to benefits for people affected by cancer,” comments Dr Jane
Bloggs, Clinical Reader at Barts Cancer Institute, Queen Mary University of London.

Video name cards

Dr XXX

Job Title, Barts Cancer Institute
Queen Mary University of London

Titles

We use academic titles in our external researcher affiliations.

e Professor - not ‘Prof.” (except in character-limited social media posts)
e Dr-not ‘Dr.’ (no full stop)

Abbreviations

Externally, write out ‘Barts Cancer Institute’ and ‘Queen Mary University of London’ in full
wherever possible.

If abbreviation is absolutely required due to space restraints or readability issues:
e Write ‘Barts Cancer Institute (BCl)’ on first mention, and use ‘BCI’ thereafter
e Write ‘Queen Mary University of London’ on first mention and ‘Queen Mary’ thereafter
(avoid using the acronym ‘QMUL’ in external communications).



https://www.qmul.ac.uk/external-relations/our-support/content-brand-and-design/copywriting-toolkit/tone-of-voice-guidance/
https://zeroheight.com/40e2bc15a/p/5401dd-writing-for-cancer-research-uk

LOgo

The Queen Mary University of London logo should be
used on all online and offline materials. The logo is a
standalone mark, which should never be altered.

Positioning
The Queen Mary logo must be positioned in the top left of any assets.

Safety zone

The logo needs to be given adequate space around and should never
overlap with other objects or text. The minimum safety zone (defined
by the height of the letter ‘Q’) is shown here.

Alignment

Any copy should be placed below the logo, left-ranged and aligned
with the left side of the letter ‘Q’ in the logo. Wording can be made
larger and/or moved further away from the Queen Mary logo
depending on the individual asset dimensions, but can never sit
within the safety zone or alongside the logo.

Colours

The logo can be used in blue, white or black. Do not use drop shadows
or other effects to make the logo clearer - if the logo does not stand
out adjust the asset design.
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Safety zone in practice

Qheight

%O Queen I\/Iary°" -

Umversny of London

Ba rts Cancer Institute

This example shows the minimum
safety zone requirement with
placeholder text.




Institute name

The Barts Cancer Institute name should be typed out
in our brand font Source Sans (see ‘Typography’).

Positioning

The Queen Mary logo must be positioned in the top left of any assets,
the full institute name should be typed in the top right. There may be
occasions on smaller assets where the the institute name has to sit
below the Queen Mary logo - in these instances the minimm safety
zone and ‘Q’ alignment rules for the Queen Mary logo still apply.

Alignment

Depending on the size of the asset the institute name can sit over one
or two lines. On one line the institute name aligns to the baseline of
‘Queen Mary’ in the logo, across two lines the name aligns with the
‘Queen Mary’ cap height, and ‘University of..” baseline.

Font weight

The BCI name should use Source Sans Regular. An exception to this
rule applies when the institute name is being used as a main heading,
in these instances it can use Source Sans Bold.

Colours
The institute name can be Dark Blue or White depending on the
background colour. Do not use drop shadows or other effects.

Single line alignment

f

Institute name being used as a header

f

In partnership with

___________ Q__‘QUEGH_MBE}(_"______________________________Baxts_(;ancer_lnstjmte_________ %) Queen Mary @ omcee | cvor
University of London University of London et UK Centre
Heading text Barts Cancer Institute

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

In partnership with
<34 cancer | cityof
] RESEARCH | London
Tape UK Centre

Double line alignment

‘Q Queen Mary

University of London

Barts Cancer
Institute

Heading text
Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

In partnership with

<35 cancerR | cityof
] RESEARCH | London
Centre

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

If you are unsure, or
need additional
guidance, please

contact the BCI
Communications
Manager.



mailto:charlotte.ridler@qmul.ac.uk
mailto:charlotte.ridler@qmul.ac.uk
mailto:charlotte.ridler@qmul.ac.uk

Partner [0gos

In partnership with

xQ¥ Queen Mary i cancer | ciyor

: anei s Sees. UK Centre
The Cancer Research UK City of London Centrelogo . University of London g TR | MEOHE
should be displayed alongside the Queen Mary
University of London logo on relevant materials to
recogn ise the Centre’s role as a key Strategic pa rtner CRUK logo aligned to the left-edge of the Crown CRUK logo aligned to the ‘Q’ cap height and ‘y’ descender height
a nd sU pporter Of ourresea rCh a nd aCtIVItIeS. ___________ @.-QUEEH_MHE}{ _________________________________ Barts Cancer Institute ".Q-_f Queen Mary f"“'-"‘ o e
University of London University of London '-"-r."'- UK Centre
Scaling ) )
The CRUK partnership logo should always be scaled proportionally to the Heading text Barts Cancer Institute
Queen Mary logo for each individual asset. Lorem ipsum dolor sit amet, Lorem ipsum dolor sit amet,
consectetur adipiscing elit. consectetur adipiscing elit.
As shown on this page, the top of the illustrated ‘C’ should align with the cap
height of the ‘Q’ in ‘Queen Mary’, and the bottom of the illustrated ‘C’ should
align with the descender height of the ‘y’ in ‘University’.
Placement
The CRUK partnership logo should be positioned either in the bottom-left or
top-right of assets. For bottom-left positioning, align the left-edge of the CRUK
logo to the left-edge of the Queen Mary crown. For top-right positioning, retain
the alignment used to determine the scale.
% cn | ctyor Additional Additional Additional
Additional partner logos .‘.-“-r."‘- RESEARCH | London partner logo partner logo partner logo
Any additional partnership logos should always be positioned in the
bottom-left of the asset.




Colours

Colouris an important design tool, and using it
consistently is key to maintaining a unique and
recognisable identity.

000

All colours are part of the main Queen Mary brand palette. The core
colour of our brand is our signature Dark Blue, and it is often used in

_ _ . . Dark Blue Dark Purple Black White
conjunction with black and white. HEX: 21376A HEX: 7BOET2 HEX: 000000 HEX: FFFFFF
, RGB: 33 56 106 RGB: 123 14 114 RGB: 000 RGB: 255 255 255
Gradient CMYK: 93 84 25 16 CMYK: 62 100 12 3 CMYK: 00 0 100 CMYK: -

Barts Cancer Institute assets use a Dark Blue > Dark Purple gradient as
part of the visual expression. The gradient can be used horizontally or
vertically, but always at straight 90° angles.

Tints
All colours in our core and secondary palettes can also be used in
lighter tints (ie a percentage of the full colour).

Accessibility
We strive to make Queen Mary’s assets as accessible as possible. When
designing new work, please use a colour contrast tool to ensure your Horizontal gradient Vertical gradient

work meets accessibility standards. Dark Blue Dark Blue
Dark Purple Dark Purple




Typography

Our in-house typeface is Source Sans,
it can be downloaded and installed for
free from Google Fonts and Adobe.

Weights

While Source Sans has a variety of weights, we
recommend only using Regular, Light and Bold
(including their italicised versions for emphasis).
This allows us to maintain consistency through
our communications.

Secondary typeface

Where necessary, Arial can be used instead of
Source Sans. Please note that Source Sans is
widely accepted across various software, so only
use Arial where absolutely necessary.

Source Sans Regular
Use this weight for body text

A quick brown fox jumps
over the lazy dog
1234567890! @£5%"&*

Source Sans Bold

Use this weight for headings,
subheadings and points of
emphasis in the body text

A quick brown fox jumps
over the lazy dog
1234567890! @£$%"&*

Source Sans Light

Use this weight for body text or
headings - please make sure the
text remains legible

A quick brown fox jumps
over the lazy dog
1234567890!@£S%"N&”




Grapic device

Barts Cancer Institute has a simple
graphic device, a subtle sweeping curve
filled to use across design assets to form
part of the visual expression.

Scaling
The curve should be big and bold, creating impact.

Placement
The curve can sweep horizontally or vertically and can be

placed on any edge of the design, but should always bleed off

three outside edges.

Fill

The curve can be filled with the BCI gradient, or an image. If a

gradient-filled curve is being used behind text, ensure that
there is good legibility and contrast.

\Q Queen Mary x,;*;

University of London ey

Barts Cancer Institute
Driving discoveries for
tomorrow's cancer care

We investigate cancer from every angle —

from demystifying its biology to bringing
life-changing cancer therapies to the clinic

Vertical placement, with or Horizontal placement, with our
without text inside without text inside

Do not ‘float’ the graphic away Do not recreate the grahic,
from the edges of the asset or use circles as an alternative

High-quality full-bleed imagery
used within the graphic

0 Do not recolour the graphic
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	Introduction
	Barts Cancer Institute, Queen Mary University of London is a leading research institute within Queen Mary’s Faculty of Medicine and Dentistry and a partner in the Cancer Research UK City of London Centre.
	We investigate cancer from every angle — from demystifying its biology to bringing life-changing cancer therapies to the clinic. Everything we do serves our ultimate goal: to create a future where no one lives in fear of cancer.
	Founded in 2004, we are a modern institute built on more than nine centuries of medical practice and education. Our longstanding relationship with Barts Health NHS Trust gives us access to one of the world’s most diverse cancer patient populations, enabling us to identify clinical needs, study cancer in all its complexity, address gaps in representation, and design studies with global impact.
	Under the leadership of our Director, Professor Nitzan Rosenfeld, and our Executive Board, we conduct fundamental research into the mechanisms of cancer initiation, evolution and behaviour, with a strong focus on translating discoveries from lab bench to bedside.

	Our Mission We investigate cancer from every angle –  from demystifying its biology to bringing  life-changing cancer therapies to the clinic.
	Our Vision To create a future where no one lives in fear of cancer.
	Our Tagline Driving Discoveries for Tomorrow’s Cancer Care.

	How to credit us
	The guidance in this section can help you talk about Barts Cancer Institute, Queen Mary University of London in a clear, consistent and on-brand way.
	This guidance should be used alongside Queen Mary’s tone of voice guidance.
	Refer to the Cancer Research UK style guide for detailed guidance on style and tone of voice for discussing cancer.
	How we refer to ourselves: University and Institute When referring to Barts Cancer Institute, Queen Mary University of London in written or verbal external communications, always use the full University and Institute name:  Barts Cancer Institute, Queen Mary University of London
	There is no ‘The’ before Barts Cancer Institute (unless needed for grammatical sense)
	There is no apostrophe in ‘Barts’
	There is no comma in ‘Queen Mary University of London’
	Researcher affiliations Researcher affiliations should be formatted as follows:
	Articles Dr XXXX, Job Title at Barts Cancer Institute, Queen Mary University of London   e.g. “These new findings will lead to benefits for people affected by cancer,” comments Dr Jane Bloggs, Clinical Reader at Barts Cancer Institute, Queen Mary University of London.
	Video name cards  Dr XXX  Job Title, Barts Cancer Institute   Queen Mary University of London
	Titles We use academic titles in our external researcher affiliations.
	Professor – not ‘Prof.’ (except in character-limited social media posts)
	Dr – not ‘Dr.’ (no full stop)
	Abbreviations  Externally, write out ‘Barts Cancer Institute’ and ‘Queen Mary University of London’ in full wherever possible.
	If abbreviation is absolutely required due to space restraints or readability issues:
	Write ‘Barts Cancer Institute (BCI)’ on first mention, and use ‘BCI’ thereafter
	Write ‘Queen Mary University of London’ on first mention and ‘Queen Mary’ thereafter (avoid using the acronym ‘QMUL’ in external communications).


	Logo
	The Queen Mary University of London logo should be used on all online and offline materials. The logo is a standalone mark, which should never be altered.
	Positioning The Queen Mary logo must be positioned in the top left of any assets.
	Safety zone The logo needs to be given adequate space around and should never overlap with other objects or text. The minimum safety zone (defined by the height of the letter ‘Q’) is shown here.
	Alignment Any copy should be placed below the logo, left-ranged and aligned with the left side of the letter ‘Q’ in the logo.  Wording can be made larger and/or moved further away from the Queen Mary logo depending on the individual asset dimensions, but can never sit within the safety zone or alongside the logo.
	Colours The logo can be used in blue, white or black. Do not use drop shadows or other effects to make the logo clearer – if the logo does not stand out adjust the asset design.
	Safety zone in practice
	This example shows the minimum safety zone requirement with placeholder text.



	Institute name
	The Barts Cancer Institute name should be typed out in our brand font Source Sans (see ‘Typography’).
	Positioning The Queen Mary logo must be positioned in the top left of any assets, the full institute name should be typed in the top right. There may be  occasions on smaller assets where the the institute name has to sit below the Queen Mary logo – in these instances the minimm safety zone and ‘Q’ alignment rules for the Queen Mary logo still apply.
	Alignment Depending on the size of the asset the institute name can sit over one or two lines. On one line the institute name aligns to the baseline of  ‘Queen Mary’ in the logo, across two lines the name aligns with the ‘Queen Mary’ cap height, and ‘University of..’ baseline.
	Font weight The BCI name should use Source Sans Regular. An exception to this rule applies when the institute name is being used as a main heading, in these instances it can use Source Sans Bold.
	Colours The institute name can be Dark Blue or White depending on the background colour. Do not use drop shadows or other effects.
	Heading text Lorem ipsum dolor sit amet, consectetur adipiscing elit.
	Barts Cancer Institute Lorem ipsum dolor sit amet, consectetur adipiscing elit.
	Heading text Lorem ipsum dolor sit amet, consectetur adipiscing elit.

	If you are unsure, or need additional guidance, please contact the BCI Communications Manager.

	Partner logos
	The Cancer Research UK City of London Centre logo should be displayed alongside the Queen Mary University of London logo on relevant materials to recognise the Centre’s role as a key strategic partner and supporter of our research and activities.
	Scaling The CRUK partnership logo should always be scaled proportionally to the Queen Mary logo for each individual asset.
	As shown on this page, the top of the illustrated ‘C’ should align with the cap height of the ‘Q’ in ‘Queen Mary’, and the bottom of the illustrated ‘C’ should align with the descender height of the ‘y’ in ‘University’.
	Placement The CRUK partnership logo should be positioned either in the bottom-left or top-right of assets. For bottom-left positioning, align the left-edge of the CRUK logo to the left-edge of the Queen Mary crown. For top-right positioning, retain the alignment used to determine the scale.
	Additional partner logos Any additional partnership logos should always be positioned in the  bottom-left of the asset.
	CRUK logo aligned to the left-edge of the Crown
	CRUK logo aligned to the ‘Q’ cap height and ‘y’ descender height
	Barts Cancer Institute

	Heading text Lorem ipsum dolor sit amet, consectetur adipiscing elit.
	Barts Cancer Institute Lorem ipsum dolor sit amet, consectetur adipiscing elit.


	Colours
	Colour is an important design tool, and using it consistently is key to maintaining a unique and recognisable identity.
	All colours are part of the main Queen Mary brand palette. The core colour of our brand is our signature Dark Blue, and it is often used in conjunction with black and white.
	Gradient Barts Cancer Institute assets use a Dark Blue > Dark Purple gradient as part of the visual expression. The gradient can be used horizontally or vertically, but always at straight 90º angles.
	Tints All colours in our core and secondary palettes can also be used in lighter tints (ie a percentage of the full colour).
	Accessibility We strive to make Queen Mary’s assets as accessible as possible. When designing new work, please use a colour contrast tool to ensure your work meets accessibility standards.
	Dark Blue  HEX: 21376A  RGB: 33 56 106  CMYK: 93 84 25 16
	Dark Purple  HEX: 7B0E72  RGB: 123 14 114  CMYK: 62 100 12 3
	Black  HEX: 000000  RGB: 0 0 0  CMYK: 0 0 0 100
	White  HEX: FFFFFF  RGB: 255 255 255  CMYK: -
	Horizontal gradient Dark Blue Dark Purple
	Vertical gradient Dark Blue Dark Purple


	Typography
	Our in-house typeface is Source Sans,  it can be downloaded and installed for free from Google Fonts and Adobe.
	Weights While Source Sans has a variety of weights, we recommend only using Regular, Light and Bold (including their italicised versions for emphasis). This allows us to maintain consistency through our communications.
	Secondary typeface Where necessary, Arial can be used instead of Source Sans. Please note that Source Sans is widely accepted across various software, so only use Arial where absolutely necessary.
	Source Sans Regular Use this weight for body text

	A quick brown fox jumps over the lazy dog 1234567890!@£$%^&*
	Source Sans Bold Use this weight for headings, subheadings and points of emphasis in the body text

	A quick brown fox jumps over the lazy dog 1234567890!@£$%^&*
	Source Sans Light Use this weight for body text or headings - please make sure the text remains legible
	A quick brown fox jumps over the lazy dog 1234567890!@£$%^&*


	Grapic device
	Barts Cancer Institute has a simple graphic device, a subtle sweeping curve filled to use across design assets to form part of the visual expression.
	Scaling The curve should be big and bold, creating impact.
	Placement The curve can sweep horizontally or vertically and can be placed on any edge of the design, but should always bleed off three outside edges.
	Fill The curve can be filled with the BCI gradient, or an image. If a gradient-filled curve is being used behind text, ensure that there is good legibility and contrast.
	Vertical placement, with or without text inside
	Do not ‘float’ the graphic away from the edges of the asset
	Barts Cancer Institute Driving discoveries for tomorrow's cancer care
	Horizontal placement, with our without text inside
	Do not recreate the grahic,  or use circles as an alternative
	High-quality full-bleed imagery used within the graphic
	Do not recolour the graphic



